
 

LivingWorks is seeking a 

Digital Communications Coordinator 

About LivingWorks 

For nearly four decades, we’ve wondered: how can we make the world a better place? At LivingWorks, that comes 
in the form of saving lives from suicide. We make it possible with innovative, evidence-based training that can 
empower anyone to recognize someone’s distress and take action to keep them safe. Everyone has a role to play, 
and we have a training program for every role. 

We’ve grown a lot over the past four decades. From a small startup to a global company, we’re honored to be 
training communities and organizations around the world. Military units, teachers, corporations, volunteers, faith 
communities, mental health professionals, and countless others rely on our training to save lives every day.  

LivingWorks is a mission-driven, for-profit company.  This means: 

• We exist for our mission: to make communities everywhere safer from suicide. 
• Everything we do, and how we do it, must contribute to our mission. 
• Profit is an ‘outcome’ of what we do, not the ‘why’ of what we do. 
• Profit ensures the sustainability of our organization to serve our mission. 

 
About the Position 

The Digital Communications Coordinator will ensure LivingWorks' Core Beliefs and Brand translate effectively on all 
LivingWorks digital platforms. They will create and execute integrated digital communications/marketing initiatives 
with direction from the Global Communications Manager and the APAC Communications Manager. Their digital 
expertise and skills will build the LW brand reputation, grow our audience, increase engagement, and improve our 
marketing and sales outcomes. 

Key Accountabilities  

• Contribute to Communications/Marketing strategy and implement the tactical plan on digital platforms 
• Plan, create, publish, curate, and share engaging, consistent content across platforms (social media, web, 

CRM) that increases brand awareness, builds meaningful connections with stakeholders, and encourages 
and grows engagement with the LivingWorks community  

• Maintain a unified brand voice across all digital channels, and ensure the content aligns with LivingWorks' 
business and strategic goals 

• Work with Innovation and Development team members to ensure content is engaging, informative and 
relevant 

• Capture, analyze, and report on data/metrics, audience insights, and digital communication best practices 
• Assist in the creation and editing of written, video, and photo content 
• Attend events and conferences to document and highlight LivingWorks activities on digital channels   
• Additional tasks as assigned 

 
Education: 

• Post-secondary degree or diploma in communication, marketing, business or a related field, or equivalent 
experience 
 

  



 

 

Experience & Qualifications: 

• Minimum two-three (2-3) years of digital communications/marketing, and social media content creation 
and management experience across all platforms, with a proven track record of adding value to various 
campaigns 

• Exceptional interpersonal and communication skills – written and verbal  
• Excellent computer skills including proven online management of digital platforms, Microsoft Office 365, 

and Adobe Creative suite of tools (Photoshop, InDesign, Illustrator, Premiere Pro) 
• Strong understanding of digital platforms and tools (i.e., Hootsuite, HubSpot, SalesForce, SharePoint) 
• Strong copywriting, editing, interviewing, and proofreading skills  
• Proficient in photography and videography, including editing 

 
Competencies & Attributes: 

• Intrinsically motivated to bring best-in-class communications and marketing to support the LivingWorks 
mission 

• Ability to manage competing priorities to create short-term and long-term success 
• Ability to translate direction from leadership into digital deliverables 
• Excellent verbal and written communication with the ability to appropriately adapt style to the different 

audience's context and purpose. 
• A strong pulse on and passion for Mental Health and Suicide Prevention news and activities   
• Strong adherence to detail and deadlines with solid time management skills  
• Comfortable travelling both regionally and internationally.   

 
How to Apply: 

Sound like a fit? We’d love to hear from you. In addition to working toward a life-saving mission, LivingWorks 
offers a competitive compensation package.  The workplace for this role is in-office at our Calgary location.  

Please provide your resume and cover letter detailing your qualifications to hr@livingworks.net 

 

https://livingworksnet-my.sharepoint.com/personal/bill_gould_livingworks_net1/Documents/Staci%20and%20Bill/Recruitment/Recruiting%20Templates%20and%20Docs/hr@livingworks.net

